
Importance of Social 
Media in Campaigns

WHY
SOCIAL MEDIA

       Local clubs are outperforming 
state party throughout social 
media. This shows that Democratic 
leaders are NOT investing in social 
media. This is not just true for CA, 
but most states across the country. 
This means that their message is 
sorely lacking visibility, getting lost 
in the algorithm and the 
overwhelming amount of political 
information online.
       Also, people who are happy 
with their candidates tend to not 
interact as much on social media 
and therefore the accounts of their 
candidates get flooded with 
negativity and trolls.

WHAT WE KNOW

Definition: process by which 
campaigns, groups, or individuals 
harness their personal relationships to 
effect community change

Think of it as 21st century canvassing!
Harness your relationships with others 
to help get them involved and 
motivated to make a change!

Forwarding messages you receive from 
WAVE4All
Easiest place to start: Every Action Counts
Every Action Counts email from Joanna
Volunteering and Writing

direct outreach

How to Support Your Values
& Candidates

Relational
Organizing

C a l i f o r n i a  D e m o c r at i c  P a r t y

Likes: 55,638
Followers: 56,985
Post Likes: ~9-40
Post Comments: ~0, more on Trump/Biden
posts, tendency to attack Democrats

C a l i f o r n i a  R e p u b l i c a n  P a r t y

Likes: 149,932
Followers: 151,957
Post Likes: ~200-1000
Post Comments: ~4, tendency
to attack Democrats



FACEBOOK

Reposting to your Story or Timeline: Sharing Your Thoughts:

• Feed posts
    - posts you create
       and post to your feed
     - stay until you delete them
• Story posts
    - can be created or reposts from 
       other accounts
     - only active for 24 hours

 Increase Positive Engagement:

• Liking/following candidates you support
• Inviting others to like the page
• Following groups you support
• Liking posts
• Commenting
     - positive support      
     - messages of thanks

INSTAGRAM

Increase Positive Engagement:

• Following candidates you support
• Following groups you support
• Following accounts 
  that you would be likely to repost
     - liking posts
     - commenting
     - positive support
• Messages of thanks

Sharing Your Thoughts:

• Feed posts
     - posts you create and post to your feed
     - stay until you delete them
• Story posts
     - can be create or reposts from other accounts
     - only are active for 24 hours

Reposting to Your Story:
How You Can Help:

Before Posting, Ask…
• Is this account or website a reliable source? Who is the 
author?

• Have I fact checked the information in this post, even if it 
seems believable?

• Who might I offend with this post, and how will I 
communicate with them?

• For questions, contact communications@wave4all.org

TYPES OF POSTS:

• Positive engagement in simple steps
 - like
 - comment
 - follow
• Posting your candidates and causes you care about
• Use WAVE and other organizations or accounts to help 
   spread your message
•Social media + directly reaching out to those around you
• Sharing Every Action Counts!

social media

@wave4allhttps://www.wave4all.org/every-action-counts/


